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Unapproved Logos
Do not alter or change our logos in any way, i .e.,  adding the name of your store’s city/
state/specific location above, below, or beside the logo, do not squeeze or stretch the 
logos, do not add a transparency, and do not rotate the logo. These variations of our 
logo will  not be approved, and you will  be asked to remove and/or destroy any marketing 
piece created that features an unapproved logo. Please contact us immediately for a 
replacement item. 

Distorted: Cropped:

“Vintage” or other screen applied: Transparency: 

Rotated: Recolored:

Patterned:

Covered:
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Retired Logos
Other logos have been retired or otherwise remain unapproved. Please do not use these 
logos under any circumstance. If you have one of these logos at one of your stores, on 
marketing materials, or anywhere that customers can or could potentially view it,  please 
contact us immediately for a replacement item. 

Logo Clear-Space/Staging Requirements 
Clear-Space/Staging refers to placing the Andy’s Frozen Custard logo in a manner that 
establishes a clear and unobstructed area around the logos so that they are always 
represented in the best possible way. Our logo is one of our most visible and valuable 
assets. Respect it .  Always position the logo for maximum impact and give it plenty of room 
to breathe. This wil l  help to ensure our logo’s visibil ity and legibil ity.

The minimum clear space for the Andy’s Frozen Custard logo is defined as the height 
of the “A” in “Andy’s.” Understanding the clear-space rule is essential, as it is also the 
standard for logo position and scale on most printed communications. In that regard, the 
clear space rule should be maintained as the logo is proportionately enlarged or reduced 
in size. The guidelines are as follows:
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The area surrounding the logo should extend a minimum of 1X, where X=the height of the 
letter “A” in “Andy’s” name as it appears in the logo. For example, if  the A is 1” in height, 
then the clear area should extend 1” from all edges of the logo. (See diagram below.)

• The color behind the logo should always provide an adequate amount of contrast. The 
area behind the logo should be clean and unobstructed by overly complex patterns or 
graphics.
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When reproducing the Andy’s brand using the best reproduction processes available, 
never present the logo any smaller than the maximum 1.25 inch width indicated. To 
maintain legibil ity of the identity’s elements, this minimum size may need to be increased 
depending on the type of reproduction process used.

1.25 inches 1.25 inches


